
VISITOR SPENDING & VERMONT’S ECONOMY 2013

*DOES NOT
 INCLUDE
 CAMPING.

** 'ALL VERMONT JOBS' REFERS TO THE QUARTERLY CENSUS OF EMPLOYMENT
 AND WAGES (QCEW) JOB COUNTS.     
     

SOURCE:  ADOPTED FROM: A BENCHMARK STUDY OF THE ECONOMIC IMPACT OF VISITOR EXPENDITURES ON THE VERMONT ECONOMY - 2013.
PREPARED BY  THE VERMONT DEPARTMENT OF TOURISM & MARKETING, DECEMBER 2014.

VISITOR SPENDING BY SEASON
LODGING RECEIPTS ($MILLIONS)

WINTER (DEC – MAR)
SPRING (APRIL – MAY)
SUMMER (JUNE – AUG)*
FALL (SEP – NOV)
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PERSON TRIPS BY TYPE
(12.8 MILLION TOTAL PERSON TRIPS)

OUT-OF-STATE (OVERNIGHT)
DRIVE THROUGH (DAY)
OUT-OF-STATE (DAY)

5.5

2.3

5.0

VISITOR SPENDING BY ACTIVITY
($1.82 BILLION TOTAL)

12.8mil

VISITORS
MADE AN

ESTIMATED

(12.8 MILLION)
PERSON TRIPS*

TO VERMONT
FOR LEISURE,
BUSINESS OR

PERSONAL
TRAVEL.

AN ADDITIONAL

$670mil
FROM 2ND HOME

OWNERS . . . 

DIRECT SPENDING BY VISITORS

 FOR GOODS AND SERVICES 
TOTALED ($1.82 BILLION).

*A 'PERSON TRIP' ACCOUNTS FOR EACH INDIVIDUAL IN A TRAVEL PARTY. IF AN INDIVIDUAL MAKES MULTIPLE TRIPS, HE OR 
SHE IS COUNTED AS A VISITOR ON EACH TRIP. A PERSON TRIP IS A MORE ACCURATE MEASURE OF OVERALL VISITOR TRAFFIC.
**'ALL VERMONT JOBS' REFERS TO THE QUARTERLY CENSUS OF EMPLOYMENT AND WAGES (QCEW) JOB COUNTS.

SECTORS OF THE VERMONT TOURISM 
ECONOMY, LIKE RETAIL AND DINING, ARE 
1–2 TIMES MORE DEPENDENT ON VISITOR 
SPENDING THAN THE NATIONAL AVERAGE.
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$318mil
VISITOR
SPENDING
CONTRIBUTED 

$318 MILLION IN TAX AND FEE 
REVENUES TO THE STATE
OF VERMONT.

Quick
Facts

DOMESTIC PERSON TRIPS BY ORIGIN
(% OF TOTAL DOMESTIC-VISITOR/HOME OWNER SAMPLES)

VISITOR’S HOME STATE (OVERNIGHT)
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2ND HOME OWNER’S PRIMARY RESIDENCE
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WHERE VISITORS STAY
OUT-OF-STATE (OVERNIGHT - SAMPLE OF 5.5mil)

FRIENDS &
FAMILY 34.55%

SECOND
HOMES 30.91%

COMMERCIAL
LODGING 29.09%

CAMPGROUNDS
5.45%

1.9 1.7 1.6 .3

VERMONT JOBS SUPPORTED BY VISITOR SPENDING
(30,350 TOTAL OR 8.0% OF ALL VERMONT JOBS)**

DIRECT WAGE & SALARY JOBS PROPRIETORS IN
THE INDUSTRY

INDIRECT WAGE
& SALARY JOBS

23,300 3,800 3,250

1–2x


